Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y. B.Com.

Subject: Business Regulatory Framework (Mercantile Law)
Course Code: 301

Course OQutcomes

CO 1. The students will get acquainted with the basic concepts, terms & provisions of
Mercantile and BusinessLaws.

CO 2. The students will have the awareness regarding the laws affecting business,
tradeand commerce.

CO 3.The students will learn basic terminologies with respect to various laws, their
importance and their scope.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y.B.Com.

Subject: Advanced Accounting
Course Code: 302

Course OQutcomes

CO 1.The students will get the knowledge of various accounting concepts.

CO 2. The students will have knowledge about accounting procedures, methods and
techniques.

CO03.The students will get acquainted to the practical approach to accounts writing by
using software packages.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y.B.Com.

Subject — Indian and Global Economic Development
Course Code : 303 (A)

Course OQutcomes

CO 1. The students will be exposed to a new approach to the study of the Indian
Economy.

CO 2. The students will learn to analyse the present status of the Indian Economy.

CO 3. The students will understand the process of integration of the Indian Economy
with other economics of the world.

CO 4. The students will get acquainted with the emerging issues in policies of India’s
foreign trade.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y.B.Com.

Subject — Auditing & Taxation
Course Code: 304

Course OQutcomes

COL1. The students will learn the concepts and principles of Auditing, Audit process,
Assurance Standards, Tax Audit, and Audit of computerized Systems.

CO2. The students will get knowledge about preparation of Audit report.

CO3. The students will understand the basic concepts and will acquire knowledge
about Computation of Income, Submission of Income Tax Return, Advance Tax, and
Tax deducted at Source, Tax Collection Authorities under the Income Tax Act, 1961.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y.B.Com.

Subject -: Cost and Works Accounting- Il
Course Code: 305(e)

Course OQutcomes

CO 1. The students will get Knowledge about the concepts, principles and
application of Overheads

CO 2. The students will understanding about various methods of costing and their
applications.

CO 3.The students will gain the basic knowledge about ‘Activity Based Costing’.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y.B.Com.

Subject -: Marketing Management-11
Course Code: 305( h)

Course OQutcomes

CO 1. The students will understand the concept and functioning of marketing
planning and sales management.

CO 2. The students will learn marketing strategies and organization.
CO 3. The students will learn various facets of marketing with regulatory aspects.

CO 4. The students will understand marketing in globalize scenario.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y. B.Com.
Subject -: Cost and Works Accounting- 111

Course Code: 306(e)

Course OQutcomes

CO 1. The students will get knowledge regarding costing techniques.

CO 2.The students will be exposed to concepts, procedures and legal Provisions of
cost audit.

CO 3. The students will become aware about the basics of Farm costing, Uniform
costing and Inter-firm comparison.

CO 4. The students will be introduced to the management information system in
Costing.




Kannada Sangha Pune’s

Kaveri College of Arts, Science and Commerce, Pune

T.Y.B.Com.

Subject -: Marketing Management-II|
Course Code: 306(h)

Course OQutcomes

CO 1. The students will get knowledge of Marketing Research.

CO 2. The students will understand the role of Brand and Distribution Management in
marketing.

CO 3. The students will understand the relationship between Marketing and Economic
Development.

CO 4. The students will understand the importance of marketing activities.




